


Why is DM Effective?
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5 Direct mail stretches your marketing dollars as a single mailing will present your very best appeal to

o thousands of people. Direct mail is focused. Targeted lists deliver your offer exclusively to those

§ likely to be interested and to take action.

N Direct mail is measurable and results can be known quickly, often within days. Expenses and results

o quickly, y P

o are easily tracked so you can know what works, what doesn’t and what your return on investment

o (ROI) will be.

© Direct marketing is a proven good investment returning on average $12 for every $1 dollar spent.

8 Relative to other message media direct mail is inexpensive and effective.
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- Most people set time aside each day to read their mail meaning your offer has the prospects’

o peop y gy prosp

i undivided attention. Unlike email or phone calls direct mail is tangible. People respond more

E favorably to things they can touch and feel.

e Mail that is colorful, engaging and interesting is often saved to be considered later or shared with

! others to sustain and leverage your marketing efforts over time.
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L HD envelopes - connect with your audience

2 After the mailing list, the most critical component of a direct mail package is the envelope. In

B direct mail, nothing happens unless the envelope is opened.

o

| ColorTree specializes in High Definition Envelopes - sheetfed litho, four color process envelopes

g featuring brilliant colors and evocative images that are impossible to ignore, helping you to

B achieve higher response rates and improve ROI.

‘f Colortree also makes custom flexo and Jet imprinted envelopes and provides converting of

§ pre-printed sheets.
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£ The Envelope Package -
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S Champion of Direct Mail Response Rates

@

2 The envelope package is the proven champion of direct mail response rates. The top ten direct

= mail packages of all time are all envelope packages. That's because people consider envelope

£ mail private, personal, trusted and secure. Envelope mail is perceived to be of higher value and

2 importance than emails, postcards, flyers and self-mailers which are often judged “junk” and

g deleted or tossed. Envelopes are the hardest working yet least expensive component in your

< mailpiece. Your appeal has only one chance to make a great first impression, get opened and

& acted upon. For best results specify an envelope package.
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) Many of our clients say that 2009 mailings

_§ may be smaller, more frequent and highly

‘S targeted. That's why Colortree has been

§ busy working to implement Prinergy , our

= automated order-entry /workflow system while

£ also restructuring our man.ufacturlng process HD Envelopes
2 to handle increased quantities of small orders .

—! turned faster than ever. a winner at DMAOS
©

G n ak do more with Ie;sctyvorLd Color‘ccir.ee - Caleb Atkinson, print production manager at Masterworks in
E fakes you more productive by providing fas Poulsbo, Washington was the lucky winner of a Toshiba 37" HDTV.
- quotes, accurate proofs and quick on-time

B deliveries. So relax. No matter what 2009 Caleb’s name was chosen at random from those who visited the
2 brings you can count on Colortree for full Colortree booth at DMAQ8 in Las Vegas.

_§ C°'?" and elisieln erfvelopes’-'easy to buy, "l am very interested in Colortree’s HD Envelopes and was thrilled
- delivered on time with no minimums. to learn | had won the HDTV"said Caleb.

: Kyle Martin

= V.P. Sales
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